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EDITO

INOA - KAcioTe pavTeoU He
TOV HEAAOVTIKO GAC EAUTO.

“TMowTtonopavrac otn Bapn Twv uaAiwv and 1o 1909, eEakoAouBoUus,
MEXPI KAl ORUEPQA, va SIEUPUVOUE TIC SUVATOTNTEC TWV KOUUWTWV LIE
TIC 1110 MNPOCPATES KAIVOTOUIES NAG.”

>Tn L’Oréal Professionnel, n kAnpovouid uacg €xel Ti¢ pideg TNG OTO XPWMHA -

o Eugéne Schueller, 0 1dpuTAg pag, dnuioUpynoe Tnv NpwTN aBAaBn Bapn PaAAIwy
oToV KO6ouo To 1909. H uhonoinon autoU Tou opduaTog - va ePeUPOUNE TO JEAAOV Kal
va avaBabuicoupe TNV eUnelpia BA@NG 0TO KOPUWTAPIO - ANOTEAET EKTOTE ANOCTOAR
Kal autookono pag. To 2009, pépape TNV enNavAoTacon oToV KOCUO TOU XPWUATOG, ME
TNV INOA: TNV NpwTN €nayyeAUaTIKN Bapi JAAAI®V XwEig apuwvia, e Tn dUvaun Tou
eAaiou.

Twpa, Xdpn oTNV ENICTAUN KAl TNV TEXVOAOYId, ENAVANPOO-
diopiloupue Eavd Ta 6pia. H véa iINOA, oe cuvduacouod Je To
iINOA ID, npoo@épel TNV Mo NOAUTEAN, ENAYYEAMATIKA KAl
eEaToPIKEUEVN eunelpia Bapng YéExpl cnuepa.

H iNOA vivetal eniong nio Biwoiyn xdpn otn véa
OUOKEUAOIia 0IKoAOYIKOU oxediaouou, and
AVOKUKAWMPEVA KAl AVAKUKAWOCIUA UAIKA.

KAeioTe pavTteBou e Tov HEANOVTIKO cag auTo.
Anne Machet

[evikn AleuBuvTpia
Tng L’Oréal Professionnel.
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PaVteBou
HE TOV ¥EO OOU EQUTO.

NEA YNHPEZIA ZTO KOMMQTHPIO
[ ]
H noAuteAig epnelpia BAPNG 0TO KOMMWTAPIO.

Me Th dUvapun Tou eAdiou. XwpEi¢ auuwvia.

Xpwua pe évracn. +48% neplocdtepn Aduwn.* BEATIOTN AVECH OTO TPIXWTO.
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PROFESSIONNEL

' .
*epyacTnplakn SoKIUNA o€ GUYKPIoN UE NPIV TN Bapn.




H véa iNOA.

H véa INOA,
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Bagpng oto KOpuwrnplo,
; ouvoualeral 'roopu HE
pia enAayyeAHATIKA
diayvwon.

AvakaAuyTte Tn véa iINOA, e Texvoloyia ODS, xwpic aupwvia.
Twpa, hE BeATIOpEVN cUvBeon aAAd Kal UE VED, NANPN dladikaoia
d1dyvwong Nou eVIOXUETAI MECW TNG TEXVOAoVIaAg. Mo eUkoAn &
Mo YPNYopNn EQAPUOYA YIA TOV KOMUWTA KAl Eyyunuéva eEAIPETIKO
XPWHATIKO ANOTEAECUA, HECA AN LIA OAOKANPWMEVN, MOAUTEAR
EMMNEIPIA OTO KOUMWTAPIO. H vEa auTh cUvBeon NePIKAEIETAI O
BeATIwPEVN CUCKEUAGIA - NIo premium, nio d1aicOnTIKA, aAAd

Kal Mo BIoiun TOC0 WG NPOG TOV 0XeDIAOHSO 00 KAl WG NPOG
TNV Napaywyn Tng.

Anod Tov XenTéuPRplo Tou 2022, 7.300 KOUHUWTEG o€ OAOV TOV KOGUO
0a €xouv Tn duvaTdTNTA va doKINACOUV Th cUVOEON Kal
Tn ocuokeuaoia Tng véacg iINOA via npwTn popd.
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INOA, n enayyeAMATIKN
Kal NOAUTEANC Baopn

XWPIC AUHWViIa, CNUEIo
aAvaPpopac oTo XpwHda.

4+ EnayyeAuaTtikn didyvwon, yia EEQTOUIKEUUEVO XPWHA.

..+ Xpwua ubnAng anédoong & Hakpdg BIApKelag, Pe 100% KAAUWN TwY AEUKWV.
% ‘Evrovn AGuun: +48%*,

Aoojn KAl euxAPIOTN EPMNEIPIA EPAPPOYNCG.

H I'IpO)TOI'IOpIO n ouvBeon Tng iINOA, n onoia KukAogpdpnoe To 2009,
£EA0PANIZEl XPOUA UWNARC andSoonc aElonoIMVTAc Th HOVASIKA SUVAUN ToU
€Aaiou - xdpn OTNV. NATEVTAPIOUEVN, ANOKAEICTIKA Texvoloyia OIL DELIVERY
SYSTEM (ODS), ye ouvBeon e 60% MePIEKTIKOTNTA O€ €Aal0. H Texvoloyia
ODS wOEei TIC XPWOTIKEG OTO E0WTEPIKO TNG TPIXAC TOOO AMOTEAECUATIKA
rnou dev xpeldleTal auuwv,l'g‘;
\ \

Mépa and KOTG)\UTnc yia Tn Boe\ﬁTepn dleioduon TWV XPWOTIKWV OTNV TPIXA,
N JovadIkA auTh pL]Jn)\n NEPIEKTIK KOTNTA 0 €AdIOo dNPIOUPYE( UYIES, Aaunep?,
a&IéMIoTO XPWHA VEUAT ( TAVIOH M BEATIOTN AVECN OTO TPIXWTOS, KAl XWPEIG
_ KaBéAou 6uoar2> ' ' \« 'DH’5ICIDK€IO ™ng unnpemoq, n iNOA
8500&7\]2& 3 g‘i- WV )\suxwv-ml 0PATNLBE on NG
noidTNTAG 415

\ 1y

N
AuTn n cUvBEeaK
oTn 6|0§|K00| 0
n onoia e&aToy
SIAYVWONG, TO
EeBYACE '
Mou Ole / EPAPMO VA -1.1}’14"
Tn 80 OHMGTWV: 97%** TwV. KOPH J€inav 6T n véa oUvegon eival

] A " R -

»

¥
'

* EpyacTtnpiakn doKiun, oe cUykpion pe npiv and tn Baen.
** AOKIUN xpriong and 96 KOUUWTEG.
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N£a £é€unvn GUCKeUAOida.

Mo BiXoIUN.

H veéa iINOA cuuBdAAAel oTIG NpoondBeleg BIWOINOTNTAG, CUMPWVA KAl JUE TIC OeOPEUOEIG
Tng L’Oréal Professionnel. To pikpdtepo cwAnvdpio and 95% avakKUKAWPEVO AAOUUIVIO
Kal n Katdpynon Tou pUAAadiou odnylwyv XpNong KAVOUV Th CUCKEUAGoia nio BIwociun, Ue
e€oikovounon 79 1évwyv xapTioU Tov xpdvo. H Bapn EeByddleTal nio eUkoAa BonBwvTag
£€TOI OTN JEiWOoN TNG Xpnong vepoU - Bacikd Topéa avaAnyng dpdong via Tn pdpka.

Mo BOAIKA.

Ta cwAnvdpida pnopouv Twpa va TonoBeTnBouv KABEeTA, EE0IKOVOUWVTAG XWPO OTO
KoUpwTApPIo. O 0dnydg Pantone kal 0 aplBudg TnG andxpwong OTO UNPOooTIvO HEPOG TNG
ouokeuaoiag divouv nio EekABAPN €IKOVA OTOV KOUMWTA BonBwvTag Tov va Bpel eUKOAQ,
navw oTo TPEEINOo TNG SoUAEIAG, TIG ANMOXPWOEIG NoU XPeIAZeTal yiA TO PEIYUA TOU.

Mo eKNAISEVUTIKA.

O KwdIKOG QR ndvw otn cuokeuaaoia divel dueon NpdoBaocn o€ XPNCIPO EKMAIBEUTIKO
NEPIEXOUEVONAEKTPOVIKAG HOPPNG - APpa XWPIC va xpnoipgonoleital XapTi. O KOMUWTAG
pnopei va udbel tTa ndvta via Tnv iNOA, KaBwg Kal yIa TO MW va BEATIOTOMNOINCEI TV
KAAUYN TWV AEUKWV KAl TNV AAAAYA XPWUATOC.
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08 XpWHATIKA NAAéTa.

NMoAuTeANC Bagn HE Th SUVANN TOU EAAiouU,
TOPA € 91 ANOXPWOEIC.

Mia TepdoTia YKAHUA ENAYYEAHATIK®OV ANOXPWOEWV, GE 10 XPWHATIKEG OIKOYEVEIEG.

H peydAn xpwuaTiKi NaAéta eEonAidel TOV KOMMWTA ME AnePIOPICTN SNMUIOUPYIKOTNTA.
Me duvaTdTnTa €iTE va XpNOoIMONoiNOoUV NEUOVWHEVA EITE VA AVAUEIXOOUV, Ol ANOXPWOEIG
NG iINOA npoo@épouv £w¢ Kal 100% KAAUYN TwV ASUKWV Kal Xp®WHaA UPNARG anddoong.

21 BacIKEG 16 cavTpé 41p1¢ 1uar 13 vTopé 8 xdAkiva 6 KOKKIVa 4 poéka 12 yuxpada 5 Zeotd
KAQOOIKEC, 1/10/11/12 2/.20/.21 17 3/.34/.35 4/.40/.43/.44/ 45 5/.56/.60/.62/.66 8 KaoTavd KaoTavd
13/15/.18/.23/.25 .31/.32

Babiég, viopé
ANoXPWOoEIG.
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09 iNOA [ iD J: H diayvwon og véa didoTaon.

H diayvoon
OE VEa diacTacn.

H INOA [ iD ] Sivel oTnv nEAAGTICCA Th SUVATOTNTA
va 3&1 GE NPOEMICKONNON TO XPWHATIKOG ANOTEAECHA

oTda HAAAIG TNG, NOAU PEAAICTIKA, AKGHA KI OTOV '
EMKAAUNTOVTAI SUO ANOXPWOEIC Ao TOV KOMHWTA.
!
-

H 3idyveon aveBaivel eninedo, yia TV Mo NOAUTEAR
epnelIpia Bagpng.

Mati, nap’ 6Ao nou 10 80%* TWV KOUUWTWYV AEVE OTI EEKIVOUV
Tnv eniokePn KABE TOUG NEAATIOOAG ME UIA CUMPBOUAEUTIKN f
didyvwon, YOVo To 7%* TwV YUVAIKWY alcBdvovTal OTI 3
oOvTwCg viveTtal pia T€tola didyvwon. H iINOA evoapK®wVeEl

TNV TEAEUTAIA AEEN TOU enayyeApATIopoU, vI’ autd Kal dev

Ba pnopouoe napd va cuvodeleTal and €va eEEIBIKEUMEVO

epyaAegio - kI autd 1o epyaAeio €ival To INOA [ iD ] - nou va }
SIEUKOAUVEI TNV EMNIKOIVWVIO KOPMWTA-NEAATIOOAC WOTE VA —
euBuypappideTal n 10€a Nou €xouv Kal ol dUo o€ 4,TI apopd = L

TO XPWUA. ""'f,ﬂr. 2

IMa Toug KOHMWTES INOA, n npéofaon o€ Hia

'
eEATOMIKEUMEVN, AENTONEPH GUHPBOUAEUTIKA ( N
SIdyvwon vida TIC NEAATIOOEG TOUC YiveTal - %
Tépa anAn uné0son. - ?

* Mnyn: MeAétn Cocedal.



10 iNOA [ iD J: H diayvwon og véa didoTaon.

INOA [iD ], M€ Th SUvaun
™n¢ Modiface, yia Tnv nio
PEAAICTIKN S1AYyvVoon NAve
OTO XPWHA HEXPI CAMEPQ.

O1 neAdTIOOES €xouv TN dUVATATNTA EIKOVIKNG SOKIMNAG VIA TO XPWUA NouU
B€Aouy, Ue Tn BoNBeIa TEXVNTAG VONPUOOUVNG MOU EUNAOUTIOTNKE UE

EKATOVTADEG €IkOVEG anod eknaideuTeg TnG L’Oréal Professionnel and 6Aov iH(}A [iD]

Tov KOouo (Eupwnn, BpadiAia, Ivdia, HMA). Me to iNOA [iD], napéxetal nAéov ! .

n duvaTdTNTA NPOENIOCKONNONG YECA and Tn AEITOUPYIA EIKOVIKAG OOKIUAC Mou ) Virtual Tl'i'i'_"on _

oxediace n Modiface. iN[:";iagngs'rs ; pmmﬁ:“[mm

cia.gs}:' . ﬂmurﬁ :

To XPWHATIKO ANOTEAECHA OTA MAAAIQ YivETAl PEAAICTIKO, KAl N NEAATIOOO e i

naipvel éunveucn anod 1o look book iINOA kal To Pnpiakd dEIYUATOAOYIO. whits R o - ' - .
=T peep iy

AuUTO TO VEO €pyaleio didyvwong diVEl ENioNG OTOUG KOUMWTEG TNV EUKAIPIA va —

avadeifouv Tnv gunelpia Kal TIC YVWOEIG TOUG, UE WIA UNNPECIa nou n NneAATIOoA

MRoPE( va anoAaucel HOvo oTo KOUPwTAPIo. H didyvwon 5 BnudTtwyv KAAUNTEl TO 1 B

MOcOoOTO TWV AEUKWYV, TOV TUMNO TNG EMIBUPNTAG KAAUYNG, TNV andxpwon yia Tn =

pica kal Ta PAKN, AAAd KAl TO PEPAE NOU NPENEI VA EQPAPUOCTEI. XTN CUVEXEIQ,
O KOMUWTAG Jnopei va del Tnv akpiRn, eEATOUIKEUPEVN CUVTAYNA NMOU TOU T e
NEOTEIVEI N EpAPPOYN CUMPWVA JE TA NApAnAv®.

F



n EnavanpoodiopidovTag Ti¢ BagEG HAAAIDV: h YEvvnon TnG iNOA.

L’Oréal Professionnel,
NPWTONOPOG oTh Bapn
TWV HAAAI®V ano 1o 1909.

Ano Tnv NPpwTh oTIVMA, h L’Oréal Professionnel oTnpidel TOUG KOUMWTEG ME VEEG TEXVOAOYIEG NOU KAVOUV
Th S0oUAeId TOUuG akOua Nio SNUIOUPYIKA KAl Nio eUKoANn. Mg Tnv avdntu&n Tng iNOA, n L’Oréal Professionnel
dnuioUpynoe €va evTeEA®WS VEO cUCTNHA yia Th Bapni TwV MAAANI®V - Nou, yia NPWTh popd, BacideTal oTto €Aaio.

AMN\GZovTag Ta dedopéva oTIG BapéG MAAN®Y Nou n idia n udpKa epnupe 10 1909, n iINOA cival To anotéAecua

TNG oTAOEPNG Hag eMISIwENG va BE00OUE TNV ENICTAKMN KAl TV TEXVOAOYIA GTNV UNNPEGCIA TV KOMHWTWV. To onoudaio
auTto Ta&idi, and Tnv NnPWTN Bagn HAAAIV oTov KOG HEXPI Th VEA INOA onuepd, eEIOTOPEITAI AENTOMEPWG YIA NPWTN
popd péoa and éva BiIBAio nou 6a cuvodeloel To Aavadpiopa Tng véag iINOA kal 6a npaypaTteleTal TNV KAnpovouid
NG NAPKAG MAG.

Rue dalger
Europ

VARIANCE Lolog, /7, vﬂﬂ‘é RégéColor
(BT OREOL  CreScendo D 72X
NI DULCIA  recoron | i
Pl IMEDIA  (ocorac COLOR

Bignd, the favorite color
of the rooring twenties.
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EnavanpoocdiopilovTac
TIC BAP£€C HAAAI®V:
n vévvnon Tn¢ iNOA.

H emipoithon nou odnynoce otnv avakdaAuyn tou Oil Delivery
System kai Tn dnuioupyia Tng iINOA.

"AUTO rou EAEINE ano Tov KOoMOo TwV Bapwv ATavV lIa CUVBECN rou va EXEI LIEV ThV
anodoon Twv CUVBECEWV LIE QlUMNWVIA XWPIC OwS TN SUCAPECTN ooun- LIE dAAa
AOyia, uia ouvBeon xwpic aupwvia. MooonaBroale AoINov va apaipECOULIE TNV
auwVIa Kal va TNV QVTIKATAOTHOOULE JIE AAAOUC, AlyOTEPO AAKAAIKOUG NapdyoOVTEG.
Kai guoikd, otnv apxni, anotuxaue. Tinora Sev Unopouoe va oUyKpIOel ue tnv
QroTEAECUATIKOTNTA TS AlwVIag.”

Mnv BA€novTag va onuelwveTal Nnpdodog, n Leila Hercouet ZAThoe and Toug
EPEUVNTEG TNG VO CUVKEVTPWOOUV OAd Ta diaBgaiua dedouéva cUyKpivovTag Ta
OUOTATIKA KABe cuvBeong - Tnv anddoon wg NPog 7o EAvolyua TwV JHAAAIWY and
TN WA NAgUPd, KAl TOV ouvOUAGouO TwV CUOTATIKWY and Tnv AAAN - via va Bpouv
€va Kolvo onpeio. ‘Ekave auétpnta Ta&idla Kal N€pAoce WPES 0TO AdgPONAAVO,
MPEOKEIUEVOU VA JNopEael va avaAUoel Ta anoTeAéocuaTa: "Mia ugoa, Tnv woa rnou
nepiueva tnv Atrion uou, EaPVvikd ouveIidNTonoinoa OTI QUTO MoU XAV KOIVO OAEC
ol oUVBEOTEIC NTAV N NOodTNTA VELOU - OCO0 LEIWVOTAV
n noooTnTa Tou vepou, Tooo auéavoTav n EQVOIKTIKN
anddoon. [rpa enTonou TNAEPWVO TO APEVTIKO lIOU,
Aivo npiv tnv anoysiowon, kai Tou gina: Nouiw Ot Exw
Tn Auon. Moéneil va Boouue uia EVAAAQKTIKA yia TO
vepO otn ouvBson!”

MOAIc n Hercouet enéotpePe oTn MNaAAig, ol ouddeg TNG
dpxiocav va neipauaTidovTdl HE PIKPOTEPES MOCOTNTEG
vepoU. "IKkepTrkaue Aoinov, av Bydlaue 1o VEQS, UE Ti
Ba unopouoaue va 1o AvTiIKATAoTHoOUUE, [Moo@avac,
70 QvTinaAo d€o¢ Tou vepou eivarl To Addl. Kai €Tol
vevvribnke n iNOA.”

Leila Hercouet
AvdTEPN ENIoTNPOVIKA XuvepydTida & ENKe@aAng
Kaivotouiag otov Topéa Tng KopuwTikng otn L’Oréal.

«XPNOIUOMNOIRCAUE UIKPR MOOOTNTA VEPOU Kal UEYAAN noodTnTta Aadiou- To avTiBsTo
dnAadn ano 6,11 o< uIa Napadooiakn ocUVvBson XwpIic aupuwvia énou Exouue 80%
VEPO Kal 20% dAAa ouorarikd. Xt1o Oil Delivery System, Exouue To avdnodo

60% Addi, Evav napdyovra eAEyxou UPn¢, Kal MIKER MoocoTnTa VEPOU.»

EnavanpoodiopidovTag Ti¢ BagEG HAAAIDV: h YEvvnon TnG iNOA.



EnavanpoodiopidovTag Ti¢ BagEG HAAAIDV: h YEvvnon TnG iNOA.

INOA: n KaivoTojida.

Kaivotopia XQPIZ aypwvia.

Mépa and eniotnuoVviko eniteuyua, n iINOA dAANa&e Tov TPANO PE TOV onoiov

n L’Oréal Professionnel npooéyyile Tnv ayopd Tng Bapnig Twv JaAAIdyV. H INOA
onPaToddTNoE TNV NPWTN PoPd Nou To id10 To dVOouA PIAg NPOTOVTIKNG OeIpAg
OUMNEPIANPONKE O0TO PYEVOU UMNPECIWV CE KOMMWTAPIA g OAOV TOV KOGUO.

H annxnon kal n avayvwploiyotnta TNG iINOA eival nA€ov TETOIEG NOU, CUXVA, Ol
VUVAIKEG MNAIVOUV OTO KOUMUWTAPIO NTWVTACG and YOVEG TOUG AUTA TNV UNNPEGCia
OTOV KOMMWTA TOUG.

"Eva noAuBpacupévo NPOoioV.

‘EXOVTAG anoKTACEI eupeia avayvwplion o dAov Tov KAAdo, n iINOA €xel AdfBel
nANBwpa Bpaleiwv yia Th cuveloPopd TNG oTNV ENAVACTACN OTO XPWHA TWV
MAAAIV: HETAEU auTwy, n INOA kE€pdioe To BpaBeio WWD Japan’s Best
Professional Hair Color 2022, evw To apxikd Aavodpiopd TnG anéonace Ta Bpafeia
Allure Best of Beauty, WWD Beauty Biz, Realbeauty.com, Gold Star Awards,
Behind the chair.com, kai To yaAAIkd Prix d’Excellence Marie Claire de la Beauté.



EnauEnpévn noAUTEARG EUNEIpia.

Mia egneipia NOAUTEAEIAC,
HOVO OTO KOHNWTAPIA.

H TeAeToupyia opoppiag iINOA.

H eniokePn O0TO KOUUWTAPIO gival pia dpopdn OTIYUA VIa TNV NeAdTIood, 60Xl UOVo
VIa TO TEAIKO anoTéAeopa aAAd KAl yia Tnv idS1a Tnv unnpeaoia. Me uia euxdploTn
euneipia yia OAeg TIC a10OACEIS, KAl UPNANG anddoong Xpwua & Adun nou

povo €vag enayyeApaTiag pnopei va netuxel, n iNOA gival n andAutn €kgppacn
TnG piAoco®iag Tng L’Oréal Professionnel va npoo@épel e€aipeTikn eEunnp€tTnon
o€ KABe yuvaika.

MAoUoI10 XPWHA, HE Th SUVAMN TOU EACIOU.

H iNOA eival uia noAUTEANG enAyyEAUATIKA Bapn, povadikn oTo €id0g TNG, Nou dpd
ME TN dUvapun Tou gAaiou.

H ouvBeon Tng iNOA eival evTeAwg dooun, yI' auTd Kal ol NEAATIOoESG anoAduBdvouv
Tn dladikacia Tng Bagpng. Kal Ta anoteAéopaTa ival avap@ioBATNTa: €wg kal 100%
KAAUWN TwV AEUKWYV, e BeATIwon TNG NoIdTNTAG TNG TPIXAG Kal Evtovn Adudn, 6Aa
EPIKTA OTA X€PIA VOGS EUNEIPOU ENAYYEAUATICL




Emkoivovia

Mapiva ZAMZAPA

Social & Advocacy Manager L'Oreal
Professionnel

#INOA #haircolor #noammonia
@lorealpro
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